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ABSTRACT
The current study aimed at depicting the dynamics of self-
concept of the Instagram user who possesses two accounts. The
first account (public account) exhibits the user's identifiable
identity, while the second account (private account) does not
show the original identity of the user. The present study
employed narrative qualitative approach aiming at viewing the
Three

participants were selected by using purposive sampling. The

selfconcept dynamics of the dual account wuser.
data were collected by using an indepth interview. The present
study employed moderately schedules interview and woice
recorder. The analysis data of the study was done by verbatim
coding and data triangulation. The finding of the study showed
that in the public account, the participants would behave by
selfimage they intend to build, while in private account, the
participants did not attempt to create a positive selfimage or
impression. The result of the present study can be used as a
reference for understanding the self-concept of social media users
with dual account.

Kata kunci: selfconcept, dual account, public account, private

account, instagram

INTRODUCTION

Kaplan and Haenlein (2010) define social
media as an Internet-based application built
based on the ideology and technology of
Web 2.0, where its users are capable of
creating and sharing their profile contents.
They stated that social network is one of the
social media that allows its users to connect
by creating a personal information profile,
inviting friends and colleagues to access it,
sending online messages and short
messages, like Instagram. Instagram is a
social network application that is launched in
2010. This application is built based on photo
or video-sharing that can be uploaded and

saved forever (Lee, Lee, Moon, & Sung,
2015). Since Facebook purchased Instagram
in 2012, it becomes one of the most popular
applications in the world, including Indonesia.
Based on a survey conducted by We Are
Social in 2017, Instagram enjoys the third
most active social media in Indonesia by
39%. According to Country Director
Facebook Indonesia, Sri Widowati, currently,
there are forty-five million active Instagram
users every month. In early 2016, there were
only twenty-two million active Instagram
users in Indonesia. This number exhibits an
increase in the number of active users by
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double in one year ("Pengguna Instagram,"
2017).

Cited from the Instagram official website,
this application holds a feature that allows its
users to upload a photo or video permanently
(feed) and/or temporarily for 24 hours
(Instagram stories) (“Introducing Instagram,
2016”). For every uploaded photo or video,
there is a column for comments, likes, reply,
send direct messages, and features to edit
them so that everyone can set what kind of
photos or videos they want other people to
see (Lee, Lee, Moon, & Sung, 2015).
Instagram allows its user to build their
desired self-image by setting their profile
account (Rui & Stefanone, 2012). The
provided feature becomes one of the means
for Instagram users to build their self-image.
In addition to utilizing Instagram features,
many Instagram users nowadays create two
accounts.

The increase in Instagram users is
associated with new Instagram accounts.
These new accounts are not always created
by first-time users. In other words, there is a
possibility that the existing users create
another account. This is in line with the result
of a survey conducted by Winarni (2017) on
113 social media users in Jakarta. Sixty-
Eight respondents state that they own two
social media accounts, the society calls this
as a second account.

Regarding these two accounts, the users
usually manage their first account to be
visible for everyone (public account) and
manage their second account to be visible
only for certain people (private account). This
feature is provided by Instagram, by using
this feature, the users can set their profile,
whether or not they want to have their
account locked. As it is stated in the
Instagram official page (Instagram, 2018),
when other accounts want to see the profile
of private account, those accounts should
request permission to the private account
owner. By locking their account, the users
can filter anyone who wants to see their
account contents. Accordingly, for private
accounts, the owner only accepts request
from those who are personally close to them

(Kang, Brown, & Kiesler, 2013). The use of
dual account is considered an attempt made
by the users to select photos or videos they
want other people to see.

Kaplan and Haenlein (2010) argue that
the interaction occurs in social media is not
synchronous so that an individual cannot be
able to see other people responses,
expressions, and hopes directly. Leary and
Allen (2010) state that in social media, an
individual will interact with other people using
the impression that is formed between one
another. By understanding this, an individual
thinks about how he is seen or is judged by
others. They behave in a certain manner to
establish an impression he wants to be
(Leary & Allen, 2011).

Leary and Allen (2011) state that there is
a psychological factor affecting an individual
in determining and selecting strategies to
interact with others, namely self-concept.
Self-concept is a product of one’s self-
reflection and other people’ evaluation
(Bracken, 1996). According to Bracken
(1996), self-concept can be seen from six
dimensions as follow: (1) individual's view on
his existence in social environment (social
dimension), (2) Individual's view on his
general ability (competency dimension), (3)
Individual's view on emotional response
toward the environment (affective
dimensions), (4) individual's dimension
toward his academic ability (academic
dimension), (5) individual's view on his family
(family dimensions), and (6) Individual's
dimension on his physical appearance
(physical dimension). He stated that these
dimensions are interrelated.

Regarding this statement, the dual
account use is deemed to be a mean for
individuals in showing himself under his self-
concept. According to Aronson (Leary &
Allen, 2011), an individual will show himself
like how he sees himself. Generally, the
public account contains everything the users
want to show to the public; the rest of it is
posted in the private account. This is in line
with the study conducted by Kang, Brown,
and Kiesler (2013) in which one of the
respondents managed two social media



accounts. Although the same person
managed the accounts, these accounts
exhibit different characteristic and identity so
that they look like being managed by two
different people.

Aronson (in Leary & Allen, 2011) stated
that someone would avoid showing his self-
image that is different from how he sees
himself since it may make him
uncomfortable. This is in line with the study
conducted by Lupinetti (2015) who found
how self-concept is used as a guide in using
social media. That study found that
Instagram users purposefully set their photos
by their perception before uploading them.
Therefore, an individual hopes that other
people may give responses that meet the
self-concept he wants to exhibit so that he
can strengthen his self-concept (Thagard &
Wood, 2015).

The present study was aimed at exploring
self-concept dimensions of the Instagram
users with a dual account to reveal their self-
concept dynamics in their public and private
Instagram accounts. The result of the present
study can be used as a reference for
understanding the self-concept of social
media users with a dual account.

METHODS

The present study employed a narrative
qualitative approach aiming at viewing the
self-concept dynamics of the dual account
user. There were three participants in the
study. They were selected by using
homogeneous sampling. They were 21-22
years old females, they managed two
Instagram accounts, public account (they
provide their real identity) and private
account (they do not provide their real
identity). The data were collected by using an
in-depth interview. The present study
employed moderately schedules interview
and voice recorder. The data analysis
technique of the study was coding on the
verbatim transcript. The researcher also
performs triangulation to the participants'
friends or family who knows participants'
daily activity in real life or public or private
Instagram accounts. Besides triangulation,
communicative validation was also done by
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informing the data and analysis result to the
participants of the study.

RESULT AND DISCUSSION

During the interview, the researchers
asked participants about their daily life
activity and their activity in their Instagram
public and private account. These three
participants created their first Instagram
account by showing their real identity so that
other users can easily identify their identity.
Their account was set as a public account so
that anyone can see the content of the
account. When they get a notification of new
followers, they follow back that account.
However, when they receive notification of
new followers from other users that they do
not know or even from fake accounts in their
public account, they tend to ignore them.
Accordingly, the number of followers and
account they follow are approximately the
same.

Then, they created another account so
that they have two Instagram accounts. The
participants make this second account as a
media where they can express themselves
without worrying about other users’
comments.

As it is stated before, in their first account
(public account), anyone can see its content.
This makes the participants did not feel free
and should maintain their self-image through
photos or videos they uploaded due to the
followers who were not close or were not
directly close could see the content of their
account. Each participant understood that
people who did not know them in daily life
would build impression or self-image through
their content in public account. Accordingly,
their second account is created without
showing their real identity so that other users
cannot identify them.

They also make their account as private
so that only certain people with their approval
can view the content of their private account.
The people they follow and their followers in
private account are their close friend. They
believe that their close friends can accept
them. For the account they follow, they select
accounts by their interest. Therefore, the
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number of followers in their private account is
fewer than in their public account.

Self-Concept Dynamics in Public Account
In  public account, the participants
attempted to build a positive self-image. They
want to be seen as good people. To this end,
they avoided uploading contents that trigger
adverse reaction such as sexy clothes, using
bad languages, being racists, a. For
instance, Naya would not upload a photo
showing she consumes alcohol. She thought
that such behavior could result in a negative
self-image. Naya also thought that it is
negative behavior. This is possibly in line
with Naya’s religious teaching, Islam. In its
teaching, Islam forbids its follower to
consume alcohol. By not uploading and
showing that behavior, it can help her to build
a positive self-image that she wants, a good,
pious, and calm individual. So as when they
respond to the content of other accounts.
She would mind her language so that her
responses do not offend other people.

"In the first account, | clearly maintain my
image(...)nd | want other people to view me
as a calm and do nothing stupid (...) | won't
upload images of | am drinking (alcohol), it is
silly(...) When responding to the comments in
my first account, | will carefully mind my
language(...) (Naya, 21 years old).

Maintaining self-image by uploading
positive contents is an attempt made by the
participants so that they can be accepted as
an Instagram user. They did this because
they learned from their own experience or
from other accounts who uploaded contents
and get its feedback. For instance, Lani
receives negative comments regarding her
physical appearance. Although she was
offended, she said that she keeps trying to
behave to that person properly. Based on her
experience, Lani learned that giving negative
comments in any way can hurt other people.
As long as she did not do it, Lani believed
that users in her public account would accept
her.

"(...) So, when there is someone
offensive, | just keep calm, and Indeed, | am
not interested in a debate (...) Although I
amactually offended (...)." (Lani, 22 years
old)

Photos and videos uploaded to the public
account are usually related only to important
moments such as hang out with friends,
family, friend’s birthday party, or close
friend’s wedding reception. In addition to
photos and videos related to important
moments, the photos and videos are
uploaded to show that they are happy. They
would not upload contents showing that they
were sad or were in a difficult situation.

Although they uploaded content to show
that they are happy, they still minded the way
they show it to avoid being show off and to
look calm. They also avoided uploading their
selfies. The participants preferred to upload
photos that show togetherness. They did it
because they want to maintain a good
relationship with other people; they did not
want to be seen as an arrogant person. This
shows that the contents they uploaded to
their public account had been gone through
some considerations. Naya said that what
she did is an attempt to be accepted and be
seen as a good social media user. She
understands that anyone can see her public
account. She believes that society can throw
any comments without knowing the reasons
behind her behavior. To avoid negative
comments that contradict the image she
wanted to build, Naya preferred to play safely
in her public account.

"(...) There is always an important
moment to upload (...) For example, my
friend's birthday party or wedding party (...) |
want my parents know what | am doing, but
not excessive(...) because it seems that
public sees my first account. For those who
do not know me, they can say anything about
me, they don't know the reason why i am
doing something (...)” (Naya, 21 years old)

Although the participants had attempted
to build and create a good relationship with



users in her public account, they felt that the
relationship is not intimate. In other words,
they did not know those users personally. It
occurs because the participants make their
first account as a public account.
Accordingly, anyone can freely see and
follow their public account such as their
friends, parents, organization partner, and so
forth. It makes them felt that they should
carefully mind their behavior in public
account. Lani said that those who did not
close with her could find different impression
since they did not know her personally. In
line with Naya, this makes Lani difficult to
express her feeling in the public account,
especially regarding her negative feeling.
Lani was worried that her uploaded content
might lead to a negative image. That concern
makes her prefer to keep her problems alone
and not to upload it to public account.

“...)\We have a good relationship, but it is
not close (...) .” (Lani, 22 years old)

Previously, it is stated that the participants
preferred to upload photos or videos related
only to important moments. This shows that
the participants would like to consider their
appearance before the photos or videos were
uploaded in the public account. In addition to
building positive self-image, the participants
also wanted to keep attracting. This goal can
be achieved at once when they uploaded a
photo in certain moments so that it such
event, they will surely wear formal dress and
certain hairstyle so that they are physically
attracting. Caca said that she is a person
who considers this as important, such as
hairstyle, makeup, dresses, and accessories
she wore. She always wanted to be up-to-
date. She often found unexpected
comments. Accordingly, Caca preferred not
to upload contents too often in her public
account. She said that although she has
arranged to be appropriate, she still found
unexpected comments.

"(...) | care about it because.. | see my
friends are well-groomed (...) | am a person
who aware of that matters like hair, makeup,
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dresses, and accessories (...)" (Caca,22
years old).

The participants were seen as a good,
diligent, priceless, and reliable family
member. Naya said that in her family, her
mother listens to her opinion very much. Her
mother discusses with Naya more often than
with her brothers. This makes Naya feel
closer to her mother rather than to other
family members. Accordingly, when she
uploaded photos regarding her family, she
uploaded only photos with her mother or with
her big family, including her mother. Different
from Naya, Caca uses Instagram as a mean
of communication with her parents. She did it
because she did not live with her parents,
who worked in Padang. Caca said that she
communicates with her parents every day
through telephone, short messages, or video
call. Besides, her parents also watch her
activity through her public account. Caca said
that her family would always spend the time
together when they meet. When her parents
come to Jakarta, she will prioritize her time
for her family. They usually spend the times
by hang out together and go to movies. Such
activities are the activity Caca would like to
upload in her public account. Caca said that
she wanted to upload the moments because
she is happy to be together with her family.

"My mother judge me as a good person
and almost never say a bad language (...) My
father views me as a good and tenacious girl
(...)" (Naya, 21 years old).

"(...) (on duty) Video call, telephone, or
chat. They are a type of parents who must
always know wherever | go (...) My mother
usually view my account (...)" (Caca, 22
years old)

The participants were confident with their
academic and non-academic ability. Although
they are confident with it, they never
uploaded photos or videos showing their
achievement in that field to avoid being seen
as arrogant.
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Self-Concept
Account

In their private accounts, the participants
were no longer maintain their self-image. In
this account, they feel more freedom to
express and to do anything they want without
worrying comments. Different from public
account, in private account, they did not need
to build a positive image. The participants
believed that the followers of their private
accounts would accept them. It possibly
occurs because they have locked their
account, they also avoid to use their real
identity. Accordingly, only certain people can
see the content of their account. Therefore,
they only accept a friend request from their
close friends' account.

Dynamics in  Private

“(...)In my second account, it is like | don't
care about anything anymore. | do whatever |
want’(Naya, 21 years old)

“...)In my second account, my followers
only my close friends. And | know they will
have any problem even if | am so bad.” (Lani,
22 years old)

“...)] use my second account more daily
basis(...)" (Caca, 22 years old)

Then, they did not need to mind their
language when giving comments or when
uploading contents in this account. For
instance, Naya told her experience of giving
negative comments using her private
account. Naya said that she did not like racist
comments, videos, or photos. When she
found such contents, Naya was emotionally
triggered. Naya would reply that contents
using private account. She often went
through debate by using her private account.
Naya was satisfied when she could do it in
her private account since she did not need to
make any consideration as she did for her
public account.

“...)] am annoyed when there is people
give racist comment. | reply to them with my
second account. It is impossible to do it in my
first account(...)| am satisfied when | did it
with my second account” (Naya, 21 years
old)

In line with Naya, Lani also did the same
in her private account. When giving
comments or uploading something, Lani did
not think her language anymore in this
account. Lani uploaded her negative feeling
in private account. For instance, when other
people talked about her  physical
appearance, she would upload her hard
feeling in private account. Lani preferred to
do it in her private account because she feels
that public does not need to know about it,
besides she would not get any negative
response, even almost get no response from
her follower. Lani loved such a condition.

“..)When | cannot hold it anymore, |
update it in my second account... Expressing
my emotion (..) You cannot tell every
problem to the public. Only those who are
selected... Who are close to you (...) It is
better when there is no one responds to it
(...)" (Lani, 22 years old)

From that explanation, it can be
concluded that the participants find
themselves more confident in their private
account. This makes them feel confident with
their physical appearance when uploading a
photo in their private account. The did not
care about their face, body shape, or clothes
they wore anymore. For instance, in private
account, Caca could upload the photos when
she is with her family when she wore
pajamas and with natural eyebrows.

"Family gathering, we gather in the
bedroom (second account)(...)" (Caca, 22
years old).

The difference of participants' self-
concept dynamics in public account and the
private account is provided in figure 2.
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Figure 2.
The participants’ self-concept dynamic in Public Account and Private Account

In private account, the participants' view be themselves in their private account. In this
on family, competency, and academic are the case, the participants realized that they also
same as those in public account. They hold negative points within themselves.
consider their performance good when they According to Rogers (as cited in Feist, Feist,
finish an assignment. When they do not & Robberts, 2013), An individual's
understand, they were willing to ask for help awareness on overall aspects within
from other people. The participants did not themselves is called as self-concept.
upload photos showing their achievement in Although there are differences, the
their private account. They also have a participants attempted to maintain harmony
positive view of their family in their private between self-concept and ideal self by
account. They said sometimes they upload creating two accounts.
their family moments in private account. Dominick (1995) states that social media

Based on the result of the study, the users with public account will tend to exhibit
participants would behave in accordance with a behavior that leads to positive image and to
self-image they wanted to build in the public minimize behavior that leads to a negative
account. In this study, the participants want image. Kang, Brown, and Kiesler (2013) also
to build a positive image in their public state that when an individual is in an
account. They believe that in order to be identified state, in this case by their public
accepted by other people, ideally, they need account, they will tend to be more careful in
to be a good person. For this purpose, the establishing their image through the contents
participants did many things. According to they uploaded. This is consistent with the
Rogers (in Feist, Feist & Robberts, 2013), finding of study that shows that the
The participants’ desire to be viewed as a participants attempted to exhibit positive
positive user in public account is called as behavior and avoid behaviors that potentially
ideal self. In their private account, they did lead to a negative image in their public
not need to make any attempt to be accepted account. They did this because they realize
by other users. The participants view that there is social responsibility in their

themselves as capable of being honest and public account (Gustave Le Bon in Li, 2010).
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Accordingly, they will avoid to exhibit
negative behavior in their public account and
create a private account to accommodate
such behavior.

Then, the participants tend to behave in
accordance with other people’ expectation in
their public account. They realize that their
image will determine how they will be treated.
An example from the public account is the
participants understand that if they upload
photos with impolite words, they will receive
negative comments or image, and by
showing photos in important events with
attracting appearance, they will obtain
positive responses from other users. While in
their private account, the participants behave
according to their belief. Goffman (in Nezlek
& Leary, 2002) state that how individual
exhibit their behavior in front of public
determine the other people respond. This
makes the participants follow the behavioral
pattern that is expected by other people in
each account (Gustave Le Bon, in Li, 2010).

Leary and Allen (2011) stated that in
addition to self-concept, someone’s manner
in showing themselves also relies on their
self-monitoring. More  often, individual
monitors themselves, the more he will pay
attention to other people' expectation. This
explains how the participants behave in their
public and private account. In their public
account, they prioritize other people' hope.
They adjust themselves to other users' hope.
Accordingly, individuals who concern more
about their self-image will adjust themselves
to the public hope rather than behave
according to their self-concept they believe.

Leary and Allen (2011) also state that
individuals will show themselves based on
their own judgment. In other words, when an
individual sees themselves as beautiful and
attracting, they will show themselves in a
beautiful and attracting condition so that
other people see the same. This should also
be supported by the individual's self-concept
that views themselves as possessing a
beauty that can be shown to the public.

The same point possibly applied to the
competency and academic aspects. Their
behavioral pattern in public account and

private account are the same. They prefer
not to show their score or achievement,
although they believe that their academic and
non-academic performance can be
categorized as good. They are also
confident about the outcome. However, they
prefer not to upload such behavior since
other users expect that the behavior is not
needed to be shown. They believe that
showing their academic and non-academic
achievement will only trigger envy leading to
negative comments or image.

Sinnott (in Santrock 2013) state that the
individual's mindset in the emerging adult
period is affected by the affective aspect.
This is shown by the contents the
participants upload on Instagram. In their
public account, they will only upload contents
showing that they are happy. They did it to
obtain a positive image. This positive image
makes them maintain the behavior. They
would also avoid exhibiting behavior that
potentially leads to negative comments since
it will make them offended and
uncomfortable.

In this case, there is an indirect learning
process. Skinner (in Feist, Feist, & Robberts,
2013) state that the reinforced behavior will
improve the possibility of the emergence of
the desired behavior, while punishment will
decrease the possibility of the emergence of
the undesired behavior. In the context of the
current study, the reinforcement was given in
the form of positive response. This
strengthens the emergence of positive
behavior in the public account. Then, the
possible punishment that occurs is negative
responses or images. This could weaken or
reduce the possibility of showing negative
behavior in the public account.

CONCLUSION

Based on the result of the study, it could
be concluded that the participants attempt to
build positive self-image so that they can be
viewed as a good social media in their public
account. In their private account, the
participants did not attempt to build a positive
self-image. They prefer to show their original
version because they believe that the



followers of private account can accept
anything they do. The result of the present
study can be used as a reference for
understanding the self-concept of social
media users with a dual account.

REFERENSI

Bracken, B. A. (Ed.). (1996). Handbook of
self-concept: Developmental, social, and
clinical considerations. New York, NY:
John Wiley & Sons.

Creswell, J. W. (2012). Educational research:
Planning, conducting, and evaluating
quantitative and qualitative research (4th
ed.). Boston, MA: Pearson Education Inc.

Dominick, J. (1995). Who do you think you
are? Personal home pages and self-
presentation on the world wide web.
Journalism & Mass Communication
Quartely, 76, 646. doi:
10.1177/107769909907600403

Feist, J., Feist, G. J., & Robberts, T. (2013)
Theories of personality (8th ed.). New
York, NY: McGraw Hill.

Instagram. (2018). Re: Managing your
account. Diakses dari
https://help.instagram.com/196883487377
501/?helpref=hc_fnav&bc[0]=Instagram%
20Help&bc[1]=Managing%20Your%20Ac
count

Introducing Instagram stories. (2016, 2
Agustus). Diakses dari https://Instagram-
press.com/

Kang, R., Brown, S., & Kiesler, S. (2013).
Why do people seek anonymity on the
internet? Informing policy and design.
Proceedings of the SIGCHI Conference
on Human Factors in Computing
Systems, 2657-2666.
doi:10.1145/2470654.2481368

Kaplan, A. M., & Haenlein, M. (2010). Users
of the world, unite! The challenges and
opportunities of social media. Business
Horizons, 53(1), 59-68.
doi:10.1016/j.bushor.2009.09.003
Leary, M. A, & Allen, A. B. (2011).

Personality and persona: Personality

processes in self-presentation. Journal of

Personality, 79(6), 799-916.

doi:10.1111/j.1467-6494.2010.00704.x

p-ISSN 2301-6167

e-ISSN 2528-7206 | 39

Lupinetti, V. M. (2015). Self-presentation and
social media: A qualitative examination of
the use of Instagram by amateur NPC
female figure competitors (Master’s
thesis). Diunduh dari
http://scholarworks.sjsu.edu/

Lee, E., Lee, J. A, Moon, J. H., & Sung, Y.
(2015). Pictures speak louder than words:
Motivations for using Instagram.
Cyberpsychology, Behavior, and Social
Networking, 18(9), 522-556.
doi:10.1089/cyber.2015.0157

Li, B. (2010). The theories of deindividuation.
(Master's thesis, Claremont McKenna
College). Diunduh dari
http://scholarship.claremont.edu/cmc_the
ses/12/

Nezlek, J. B., & Leary, M. R. (2002).
Individual differences in self-
presentational motives in daily social
interaction.  Personality and  Social
Psychology Bulletin, 28(2), 211-223. doi:
10.1177/0146167202282007

Pengguna Instagram di Indonesia capai 45
juta. (2017, 26 Juli). Diakses dari
http://www.antaranews.com/berita/642774
/pengguna-Instagram-di-indonesia-capai-
45-juta

Poerwandari, E. K. (2017). Pendekatan
kualitatif ~ untuk  penelitian  perilaku
manusia. Depok: Lembaga
Pengembangan Sarana Pengukuran dan
Pendidikan Psikologi (LPSP3).

Rui, J., & Stefanone, M. A. (2012). Strategic
self-presentation online: A cross-cultural
study. Computers in Human Behavior, 29,
110-118. doi:10.1016/j.chb.2012.07.022

Santrock, J. W. (2013). Life-span
development (14th ed.). New York, NY:
McGraw Hill.

Stewart, C. J., & Cash, Jr, W. B. (2014).
Interviewing: Principles and practices
(14th ed.). New York, NY: McGraw-Hill.

Thagard, P., & Wood, J. V. (2015). Eighty
phenomena about the self:
Representation, evaluation, regulation,
and change. Journal Frontier in
Psychology, 6, 334-350.
doi:10.3389/fpsyg.2015.00334

We Are Social. (2017). Digital in 2017:
Southeast Asia (A study of internet, social



40| PSIKOPEDAGOGIA

JURNAL BIMBINGAN DAN KONSELING
Vol.VIl, No.1, Juli 2018

media, and mobile use throughout the
region). Diunduh dari
www.wearesocial.com

Winarni, A. D. (2017). Hubungan self-
concept dan strategi self-presentation
pada mahasiswa pengguna double
account di Instagram (Skripsi).
Universitas Katolik Indonesia Atma Jaya,
Fakultas Psikologi. Diunduh dari
https://lib.atmajaya.ac.id/



